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Executive Summary 
The items compiled address the communication needs specified by the Center for Child Protection. After compiling 
the main goals and objectives, we have created a custom plan that not only promotes the importance of the Center 
in the Travis County community, but also the benefits of volunteering with the center. Additionally, we have created 
specific plans for each media outlet that will engage with members of the community who could potentially be 
interested in working with the Center and current members who already dedicate their time volunteering.  

We began our research by first sitting down with Kristina Thompson, marketing manager for Center for Child Protection, 
to address the main needs for the center. The main focus included increasing social media interaction, increasing 
volunteer numbers, and  increasing involvement of young professionals in the community. From our meeting, we also 
learned that the Center is the only program of its kind in Travis County and works with Austin Police Department and 
Child Protective Services. With the information we were given, we decided to first research their social media pages to 
see the consistency of their posts. Our research showed that engagement was strong on Facebook, but not Twitter. 
The young professionals that the center desires to target are not only Facebook users, but also Twitter users. We 
created a strategy that allowed pre-drafting of tweets and updates that are tailored to each social media platform. 

We also wanted to focus on events to target our audience. Events not only bring together the members of the 
community, but also provide a more causal atmosphere when raising funds for the center. Increased awareness 
about current events would continue to be promoted among current donors and new events such as networking 
happy hours would be used to target younger professionals. 

The success of our campaign will be measured by increased statistics via social media and the number of increased 
volunteers for the center – especially younger volunteers. By building awareness about the benefits of working with the 
center, we hope to build awareness about the center’s services and its need within the community. 
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Background 
Mission: 

To reduce the trauma for children during the investigation and prosecution of child 
abuse cases. 

Christopher’s Story: 

Often, the first thing kids do when they are brought to the Center for Child Protection is 
jump into Christopher's Chair. it is a large stone sculpture of a chair with a teddy bear 
on it outside the East Austin building. Christopher Wohler’s was a 20 month-old who was 
beaten to death in Austin in 1990. A week before his death, Wohler’s was brought to 
the hospital badly beaten. His pediatrician told a state child abuse caseworker that he 
should not be allowed to go home with his family. He was allowed to anyways. Child 
Protective Services sent a notice of abuse to the Austin Police Department, but the 
notice arrived on the day he died. The system failed Christopher Wohler’s and many 
other children. 
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!   Large donations at 
events 

!   Only one of non-profit of 
its kind in Travis County 

!   Accredited 

!   Daily updates on social media 

!   Young professionals 

!   Number of volunteers 
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Schedule 
May 
!  1st: Create branding packet, implement Hootsuite, media blitz of NFL 

Alumni Golf Classic event 
!  2nd and 3rd: NFL Alumni Golf Classic @ Lakeway Resort & Spa, Hills 

Country Club 
!  6th: Online Newsletter 

!  Theme: Information on how to become a summer volunteer 
!  10th: Happy hour event downtown for young professionals target 
!  Every  Monday: Tweet/Post reminder of the weeks’ Protective 

Parenting classes 
June 
!  Online: Push need for summer volunteers with links to Volunteer Spot 

and I Live here I Give here. 
!  3rd: Online Newsletter 

!  Theme: List of summer activities and programs for children to 
join.  

!  7th: Happy hour event downtown 
!  Every  Monday: Tweet/Post reminder of the weeks’ Protective 

Parenting classes 
July  
!  Online: Push need for summer volunteers with links to Volunteer Spot 

and I Live here I Give here. 
!  1st: Online Newsletter 

!  Theme: Tips on how to protect children and have a safe 
summer outdoors 

!  12th: Happy hour event downtown 
!  Every  Monday: Tweet/Post reminder of the weeks’ Protective 

Parenting classes 
August 
!  Online: Post fall internship opportunity 
!  5th: Online Newsletter 

!  Information on how to volunteer or intern for Fall 2013 with links 
to Volunteer Spot and I Live here I Give here. 

!  9th: Happy hour event downtown 
September 
!  Online: Target and interact with student organizations to volunteer 

and donate 
!  2nd: Online Newsletter 

!  Theme: Back to School, recognizing the signs of abuse 
!  13th: Happy hour event downtown 

October 
!  Online: Target and interact with student organizations to volunteer 

and donate. Push content covering PlayBingo Ladies Luncheon 
!  Offline: Contact local media outlets with pitches of the PlayBingo 

Ladies Luncheon 
!  7th: Online Newsletter 

!  Theme: Tips on how to stay safe while Trick-or-treating 
!  Donations for clothing and jacket drive 

!  11th: Happy hour event downtown 
!  19th: PlayBingo Ladies Luncheon @ Hilton Austin Downtown 
November 
!  Online: Target and interact with student organizations to volunteer 

and donate. Begin to push content covering Dancing with the Stars 
Austin 

!  Offline: Contact local media outlets with pitches of the Dancing with 
the Stars Austin event 

!  4th: Online Newsletter 
!  Theme: Giving thanks to our sponsors throughout the year 

!  8th: Happy hour event downtown 
!  10th: Participate again in the Veteran’s Day Parade 
December 
!  Online: Push content covering Dancing with the Stars Austin 
!  Offline: Contact local media outlets with pitches of the Dancing with 

the Stars Austin event 
!  2nd: Online Newsletter 

!  Theme: Spending time with love one’s and children. Possible 
donation drive 

!  8th: Dancing with the Stars Austin @ Hilton Austin Downtown 
!  13th: Happy hour event downtown 
!  16th – 20th: Santa Claus volunteers at the center 
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!   Our scheduled efforts last from May 
until December. Our first step will be to 
establish a HootSuite to maintain all of 
the center’s online efforts, as well as 
create a branding packet. Before 
each event we will heavy up on our 
online efforts with multiple tweets and 
posts per day, as well as contacting 
media outlets to cover the events. 
Each month will have a themed online 
newsletter and a networking event for 
our ‘Young Professionals’. 

!   The items listed in the budget are 
critical to our strategy and will allow us 
to complete our goals effectively. 

Budget 

Task Person Costs	  (monthly)
Implement	  
Hootsuite

Staff,	  intern $0

Constant	  Contact	  
mail	  service

Staff,	  intern $21

Update	  website Staff,	  intern $0
Create	  Young	  
Professionals	  
online	  network

Intern $0

Creating	  survey Staff,	  intern $10
Promotional	  flyers	  
and	  post	  cards

Staff,	  intern $53.61

Create	  Volunteer	  
Spot	  account

Staff,	  intern $9.99

Create	  I	  Live	  Here,	  I	  
Give	  Here	  account

Staff,	  intern $8.33
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Situation 
Analysis 

The Center for Child Protection mission is to reduce the trauma for children during the 
investigation and prosecution of child abuse cases. The Center has a comfortable amount of 
funding, however, their lack of manpower through volunteers as an organization is needed 
greatly, especially from young adults in the Austin community. Creating awareness for the 
children in Travis County going through this process or suffering from child abuse is also a goal 
of our organization.          

In our meeting with Kristina Thompson the Marketing Manager of the center, we learned that 
they are the only non-profit in Austin that works directly with the police department and Child 
Protection Services through the investigation of child crimes. Mrs. Thompson also informed us 
that many donations are needed such as stuffed animals, diapers, toys and household goods, 
along with volunteers to help run a new program comprised of a special committee that 
specifically focuses on fundraising and donations. 

In order to help the center with its volunteers, fundraising and donations, we would like to 
conduct a survey of two key demographics, college students and young professional. In the 
survey we will ask key questions that will help in our marketing efforts to get more support for 
the center. Therefore, in an effort to increase awareness, we would send this survey out in our 
monthly newsletter as well as posting links on Facebook. 

Although The Center for Child Protection does have some local media coverage as well as 
controlled coverage through their twitter and Facebook page, we would like to propose 
HootSuite to be able to post upcoming events regularly as well as starting a monthly 
newsletter.   
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Mock Survey 
Personal Information 

Name:                                             

Age:    Gender:                                           

Education: 

Ethnicity: 

Income per year: 

Marital Status:  Kids: 

The Center 

Have you heard of Child Protection Services? 

If yes, do you know what they do? 

Have you heard of The Center for Child Protection? 

If yes, do you know what they do? 

  

Child Abuse 

How prevalent do you think domestic violence is in 
Austin? 

How many children do you think are affected by 
domestic violence in Travis County ? 

What do you think happens with CPS and a child after 
abuse is reported? 

Money and Time 

How much time would you have to volunteer to a local 
non-profit in Austin? 

How much money could you donate monthly to a local 
non-profit in Austin? 

How likely are you to donate goods to a non-profit? 
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Primary Target Audience 
 
When we met with Kristina Thompson, she informed us that the only concern 
that the center had was its shortage of manpower. The center requires a 
consistent group of volunteers to not only help with daily operations, but 
also those who greet the children and talk to them before their forensic 
interview. Our target audience were members of the Austin community, 
specifically young professionals and adults ranging from 18 to 40 years of 
age. We chose this age group because it would give us a wide 
combination of types of volunteers. Younger volunteers would contribute to 
the daily administrative aspects of the center, while the older volunteers 
would be able to help communicating with the children before a screening.  

Secondary Target Audience 
 
We were also informed that our target audience should include young 
professionals. The majority of events hosted by the center can be costly for 
young community members who are unable to pay for a $1,000 - $5,000 
event ticket, so this part of the community is missing. We want to target 
these individuals in a different manner with smaller events that will allow 
them to contribute to the center without breaking the bank. 
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Strategy - Audience 

 By targeting the young professionals demographic, we 
hope to gain more than volunteer hours and money. The 
non profit is currently succeeding in these areas but 
could use things like event promotion support and word 
of mouth marketing. Young professionals can offer this, 
and will become a consistent part of the non-profit in the 
long term. The hope is that if we get professionals 
involved while they are young, as they age they will 
continue to be involved with the non-profit and 
eventually increase their participation and donations. 

10 



Strategy - Video 

 As our goal was to recruit volunteers with the short time 
frame of one minute, we wanted to condense the Center 
for Child Protection volunteer experience, while still 
conveying the meaningful impact it has. We chose to 
show an actual volunteer and let them tell their story. 
Shooting the video at the Center For Child Protection was 
to gain credibility with the audience and allow them to 
further envision themselves as a volunteer. We took extra 
effort to make sure the video was shot and cleanly edited 
to appeal to the tech-savvy young professionals. By 
alternating between video and photos we hoped to 
keep their attention and used the Explosions in the Sky – 
like music to make the video feel current.  
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Strategy - Channel 

 As the target audience is young professionals, we 
wanted to match the message to the channel by 
linking the video on twitter. We would also post the 
video on Facebook to make it easy to share.  
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Strategy - Message 

 Our strategy for the message we were trying to convey was aligned with what the non 
profit is currently using. They are very successful at remaining positive and maintaining 
privacy while respecting the personal nature of the issues the organization handles. We 
wanted to make sure everything we worked on was consistent with this message. When 
recruiting volunteers, we wanted to emphasize how much of a difference you can make 
on a child during this scary process, not emphasizing depressing or emotional aspects.  

 Center for Child Protection currently uses the phrase ”Help, heal, hope.” We think this 
phrase works very well in conveying the mission of the organization and is easy to 
remember so we chose to include it in our presentation and video. In addition, it was 
used in press releases and pitch letters to introduce the non profit and to give the 
audience something to remember Center for Child Protection by.  We hope to further 
connect Center for Child Protection with this phrase in all content created for the 
nonprofit.  
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Strategy - Content 

 Our strategy for our content, such as the increase in tweets, would 
serve to keep those interested in the nonprofit informed. We would 
especially want to emphasize scheduling an influx of tweets about 
events to promote them in order to increase attendance and 
support. Also, we plan to start tagging corporate sponsors and 
individuals in tweets to make them feel included and also to 
encourage them to retweet these. By having them retweet to their 
followers, we hope to gain more exposure.   

 We also aim to make the non-profit feel more personal in our 
content, so having more information about volunteers and the 
impact they make on the organization will be increased. The 
strategy is to connect to more people and help them relate to 
Center for Child Protection in order to increase involvement without 
violating victims privacy or marketing a sad image.  
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Goal: To promote volunteerism to young professionals 

Tactics: 

!   Networking events downtown: young professionals like casual 
environments where they can meet people. Networking 
events downtown will allow these professionals to meet other 
professionals and be educated about the volunteer 
opportunities with the center 

!   Donations: donations will be in smaller increments such as 
$25-$200 in order to allow young professionals the opportunity 
to donate, without breaking the bank. Donations will also 
include non-monetary items that are needed such as toys, 
infant care items, clothing, and other supplies necessary to 
run the center on a daily basis 
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Goal: Expand and engage via social media - Twitter 

Tactics: 

!   Implement HootSuite with pre-drafted tweets: this will help with the 
consistency of tweets. Twitter involves engagement and using 
HootSuite will make tweeting at least once a day become a doable 
task. 

!   Compile a branding packet with words that accurately depict 
center’s message: this includes a guide to what can be said via 
Twitter and what cannot be said due to privacy issues.  

!   Use promotional hashtags: #volunteer #centerforchildprotection 
#cfcp #hope #help #healing 
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Goal: Expand and engage via social media - Facebook 

! Tactics: 

!   Implement HootSuite with pre-drafted Facebook posts: pre-drafted posts 
will include photos of events that the center puts on and members of the 
community engaging with one another 

!   Albums: documentation of every event with photos of members of the 
community and current volunteers. There will also be an album with a 
picture of each volunteer and a brief testimonial about why they enjoy 
volunteering with the center. 

!   Inspirational quotes: on Friday, there will be a quote about hope; on 
Saturday there will be a quote about helping; and on Saturday, there will 
be a quote about healing. These quotes will provide inspiration to those 
who support the cause. 
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Goal: Promote internship opportunities 

Tactics: 

!   Post internship opportunities on other websites: currently, there is an 
internship page on the Center for Child Protection website, but that 
is the only place online that promotes the opportunity. In order to 
increase awareness about the internship, promotion of the position 
can be used on other volunteer websites such as I Live Here, I Give 
Here and Volunteer Spot.  

!   Student organizations: almost all student organizations require some 
form of philanthropy for its members in order to promote social 
responsibility. The internship opportunity can be promoted as not 
only a resume builder, but also an opportunity for students to give 
back to the community. 
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Appendix 

Throughout the planbook, we have recommended strategies to incorporate young professionals and 
increase the number of volunteers by using social media platforms and events. In this appendix, we 
have included pitch letters using different angles that can be used to promote future events. These 
pitch letters can be used as samples or templates in order to write future letters to the media.  

In one pitch letter, we addressed a story about the day in the life of a volunteer. This story allows 
journalists to have a first-person insight on what it is like to work with the Center for Child Protection. In 
another pitch letter, we focus on the young professionals group, which allows younger members of 
the community to be involved with the center. The third pitch letter took the angle of focusing on 
Darrell K. Royals’ wife and her contributions to the Center for Child Protection. The fourth pitch letter 
promotes the NFL Alumni Golf Tournament and focuses on the mutually beneficial outcome of 
participating. The last pitch letter covers the number of children who are abused annually and how 
the center serves the community by helping these children.  

The final two pitch letters target professionals who are prominent in the Austin area and appeal to 
other young professionals. Additionally, we have attached sample updates that can be used on 
Twitter or Facebook. 
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Sample Pitch 1 
Mr. Patrick George,  

 In the past year, child abuse deaths in Travis County totaled 13, more than twice the annual average 
in the previous eight years. This is due to severe manpower shortages in Travis County Child Protective 
Services. Understaffing has led to a backlog of about 1,000 abuse cases that have gone at least six 
months without being investigated beyond the state's initial contact with children and families.  

I think a feature highlighting the Child Protective Services’ understaffing crisis in Travis County would be 
ideal for the Austin American-Statesman.  This would be a perfect follow-up piece to your story in 2011 
which described the abuse and subsequent death of Christopher Wohlers in 1990 due to “the system 
failing him”.  As seen in Wohlers’ case, abused children face serious danger and possible death when 
the CPS system delays investigation.  

 The Center for Child Protection aims to help victims throughout the investigation process and court 
proceedings.  However, the lack of manpower has caused child abuse victims to not receive the 
services and support they need post abuse.   

I would be happy to arrange an interview for you with the Center for Child Protection’s executive 
director, Michael Torres.  He would be more than happy to speak about the importance of fulfilling 
abuse investigations in a timely manner with an adequate staff.  He could also speak with you about 
the lack of service and support abused and neglected children are receiving to due to understaffing 
issues  

Please let me know if I may be of any help.  My personal cell phone number is 832-647-5610.  I will 
contact you on Friday, March 8, to see if you are interested in the story about CPS understaffing in 
Travis County.  Thank you for your time and consideration.   

Avery Addison  

Public Relations Director 

avery.addison@sbcglobal.net 21 



Sample Pitch 2 
Mr. Patrick George,   

An average member of the community rubbing shoulders with former NFL players is a rare event that 
does not happen everyday, but on May 2 and 3, members of the Austin community will have the 
opportunity to share an afternoon of golfing with NFL alumni.  

To raise funds for services for children who are victims of abuse, The Center for Child Protection is 
hosting its annual NFL Alumni Golf Classic tournament, which allows benefactors to form four-person 
team that are coached by former NFL players. The golf tournament will be hosted on The Hills of 
Lakeway Signature Course in a scramble format and ends with a sudden death playoff to determine 
the winner. The winner will have the opportunity to compete in the 2014 NFL Alumni Super Bowl of Golf 
Tournament, which has previously been hosted on exclusive courses including Makena Resort, South 
Course in Maui, and Torrey Pines Golf Course in San Diego. 

The tournament would be best featured in the local news section of Austin American Statesman. I 
wanted to give you this exclusive as a follow-up story to your piece, “Abused Children Getting a 
Voice,” that also featured the center and its positive impact on the Travis County community.  

I would be pleased to help you arrange interviews with the NFL alumni and past participants of the 
tournament. These individuals will be able to inform you about the impact of the golf tournament 
towards the improvement of services provided by the center. My personal cell phone is 972-693-5744.   

I will contact you Wednesday, Feb. 27, to see if you are interested in the NFL Alumni Golf Classic 
tournament. Thank you for your time and consideration. I look forward to speaking with you. 

Vi Tran 

Public Relations Director 

vi.tran@utexas.edu 
22 



Sample Pitch 3 To: dennis.delapena@foxtv.com (Sports Anchor/Reporter) 

Subject: For Dennis De La Pena: Center for Child Protection hosts local NFL alumni golf tournament   

Mr.De La Pena,  

Before his recent passing in November, Darrel K Royal was a world renowned player, coach and Texas legend 
who led the Longhorns to three national titles and now has his namesake on the field in DKR stadium. Part of his 
legacy has been supporting many foundations including his wife’s Center for Child Protection here in Austin. Mr. 
Royal has gathered local NFL alumni legends to support Mrs. Royal’s non-profit foundation, through a celebrity 
golf tournament this May. Over the years, this fundraiser has attracted many legends including, Bob Yates, Raul 
Allegre and Donny Anderson.   

The Center for Child Protection, a nationally accredited children’s advocacy center, is the first stop for children in 
Travis County who are suspected victims of sexual abuse, physical abuse, neglect or who have witnessed a 
violent crime.  

As one of our founding members, Mrs. Edith Royal, would love a sit down interview to discuss her many 
foundations, including The Center for Child Protection as well as to advocate for the upcoming NFL golf 
fundraiser this spring. 

The banquet provides guests an opportunity to golf and dine with NFL alumni. While eating and mingling, guests 
will also have the chance to bid in the silent and live auctions that benefit The Center for Child Protection and will 
raise awareness for the children the foundation supports. 

This piece would really interest your diverse viewers, given both the extensive reporting KTBC FOX 7 has done 
regarding Darrel Royal’s legacy and FOX 7’s weatherman, Scott Fisher, exclusively reporting at all UT home 
football games, it would only be fitting if FOX 7 would hold the interview of Mrs. Royal at DKR stadium next month.   

I will contact you next Friday, March 8, to see if you are interested in Edith Royal’s story. If you have any further 
questions or need to contact me before then, please feel free to do so. Thank you for your time and 
consideration. 

Ashley White 

amarie@utexas.edu  
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Sample Pitch 4 
To: AndreaBall@AustinAmericanStatesmen.com 

Subject: For Andrea Ball: Rebecca and the Center for Child Protection  

Ms. Ball, 
  

As a volunteer for the Center for Child Protection, Rebecca has helped hundreds of children who have come to the 
center because they have either witnessed or were subjected to child abuse. It has been a year that she has been 
with the center and she continues to come in everyday knowing that her help is making a difference in the lives of 
abused and neglected children.  

 
The Center for Child Protection is the only non-profit in Austin that is involved in the investigation of suspected victims 
of child abuse. The center reduces the trauma for children during investigations by providing a safe place for victims 
to provide testimony and seek psychological help. Volunteers like Rebecca, who have no experience in forensics or 
investigations, are needed to maintain the facility and work directly with children and their families. As a “Direct 
Service” volunteer, Rebecca helps educate children and their families about the court system and provide childcare 
for siblings of victims who visit the center. “Non-Direct Service” volunteers are also essential in order to shop for 
supplies that families need, enter data and participate in fundraisers. 
 
I believe that Rebecca’s role at the Center for Child Protection would be a great feature story to cover. Volunteers 
are in high need at the center and an article covering a day in the life of job would encourage more people to join. 
Your previous articles have been heartwarming stories about the people of Austin as they manage to overcome 
obstacles such as Terry Barrett finding a new home and Danny Bordelon giving back to the community. Having you 
cover Rebecca’s story would raise more awareness on the Center for Child Protection as well as encourage your 
readers to give back by making donations to the “Kid’s Closet” which is a wish lists of necessities for the facility like 
toys, blankets and diapers. 
 
I will contact you tomorrow to see if you would like more information. Please feel free to call me at 210-296-9619 or 
our marketing manager Kristina Thompson at 512-472-1164. Thank you for your time and consideration. 
 
Maria Villasenor  

mgvillasenor@gmail.com  24 



Sample Pitch 5 
To:  Reporter mwarner@statesman.com 

Subject: Young Professional Protect Austin’s Youth  

Ms. Warner:  

Networking, promotions, pay raise, management. The buzzwords of a young professional’s life very rarely 
include philanthropy. In a world of 40+ hour work weeks it is difficult to dedicate time to a non-profit. However, 
these adults have the desire to want to serve their community and Center for Child Protection’s new Young 
Professionals Advisory and Service organization has been formed to meet their needs.  

I’ve been reading your work on the events and trends occurring in Austin, and I think featuring our organization 
in a piece about young professionals serving their community along with using philanthropy to network would 
be a great fit.  

Center For Child Protection loves all of their volunteers. They are trying to increase the amount of young 
professionals involved in the organization and create a mutually beneficial relationship between the two.  

Adults ages 22-35 who become involved in the organization would participate in happy hours, holiday parties, 
and fundraising events. Admission to these events would be low cost or even simply a donation for supplies that 
Center for Child Protection needs.  The organization would also be involved in raising awareness about the 
Center for Child Protection, publicizing their annual fundraisers, and recruiting more volunteers.  

Center For Child Protection serves to reduce the trauma for children during the investigation and prosecution of 
child abuse cases in Travis County. The Center is child-friendly, specially-equipped facility where children go for 
recorded forensic interviews, medical exams, counseling and intervention.  All services of Center for Child 
Protection are provided free of charge.  

I would be pleased to help you contact any of the young professionals starting this organization or employees 
of Center for Child Protection for interviews. Please let me know how I may be of any help. My direct cell is 
(713) 851-1266.  Thank you for your time and consideration.  

Alexandria Vandiver 

avandiver@utexas.edu  25 



Sample Pitch 6 

Ms. Harrison Woodward, 

In the past year, child abuse deaths in Travis County totaled 13, more than twice the annual average 
in the previous eight years.  April is national child abuse prevention month, a time to raise funds and 
awareness for the victims of abuse. 

I think a fundraiser event at Top Golf would be a perfect way to raise funds and awareness for this 
worthy cause.  Guests could pay entry fees to participate in a golf tournament, and all proceeds 
would benefit the Center for Child Protection.  Top Golf presents the perfect location for the young 
and professional demographic we are trying to reach. 

I would be happy to arrange representatives from the Center for Child Protection to attend the event. 
They would be more than happy to speak about the importance of recognizing abuse symptoms and 
preventing further abuse. 

Please let me know if I may be of any help.  My personal cell phone is 832-647-5610.  I will contact you 
on Friday, March 8, to see if you are interested in hosting an event benefitting the Center for Child 
Protection. Thank you for your time and consideration.   

Avery Addison 

Public Relations Director 

832-647-5610 

avery.addison@sbcglobal.net 
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Sample Pitch 7 

Ms. Kendra Scott, 

In the past year, child abuse deaths in Travis County totaled 13, more than twice the annual average 
in the previous eight years.  April is national child abuse prevention month, a time to raise funds and 
awareness for the victims of abuse. 

I think a “Girl’s Night Out” event at your South Congress location would be a perfect way to raise 
funds and awareness for this worthy cause.  National child abuse prevention month is represented by 
a blue ribbon.  For this event, all blue jewelry could be discounted ten percent.  A portion of the 
proceeds from all jewelry purchased could be donated to the Center for Child Protection. 

I would be happy to arrange representatives from the Center for Child Protection to attend the event. 
They would be more than happy to speak about the importance of recognizing abuse symptoms and 
preventing further abuse. 

Please let me know if I may be of any help.  My personal cell phone is 832-647-5610.  I will contact you 
on Friday, March 8, to see if you are interested in hosting an event benefitting the Center for Child 
Protection. Thank you for your time and consideration.   

Avery Addison 

Public Relations Director 

832-647-5610 

avery.addison@sbcglobal.net 
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Sample Tweets/Facebook Posts 

!   Don’t forget, April is National Abuse Prevention Month.  Wear blue and support your local Center 
for Child Protection” 

!   “Come to Kendra Scott this Wed from 6-9 to receive a discount and benefit the Center for Child 
Protection” 

!   “Join the Center for Child Protection’s Young Professionals group this Friday at Top Golf Austin!” 

!   “Come out and support the Center for Child Protection at their annual NFL golf Tournament this 
Saturday!” 

!   “Thank you to all of our donors and supporters! We raised $50,000 at our annual NFL golf 
tournament!” 

!   “Make a difference in a child’s life. Become a volunteer @CenterforChildProtection” 
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